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About 
Stongdal Media

FOCUS NOWADAYS

- Journalism (Citizen Journalism)

- Entertainment

- Web and social media

ORIGINS

- Created in 2014 (Assar03)

- Video production / Video games



Where to find us?
WEBSITE

YOUTUBE



Challenges 
(focus on entrepreneurship)

PRIMARY

- Attracting an audience and developing a loyal, close-knit 
community

- Making the organization profitable through content 
production for own channels

SECONDARY

- Activating citizen journalism through the community 
developed

- Making the organization profitable through producing 
content for other companies



Citizen Journalism WHAT IS CITIZEN JOURNALISM?

A form of journalism created and produced by ‘’regular’’ 
citizens (i.e. enthusiasts, not necessarily professionals).

WHAT ARE THE BENEFITS OF CITIZEN 
JOURNALISM?

- Involvement of the community created around the 
organization.

- Cost-free content production.

- Possibly creating social value and social change. 



The prototype CHOICE OF PLATFORM

- Facebook - currently not activated to its full potential

- Sub platforms: Facebook groups - easy way of developing 
an online community sharing similar interests

INTENDED USE

- PR & marketing purposes (creating awareness of the 
organization)

- Community gathering / creation

- Content analysis / production (citizen journalism)



Prototype examples WEBSITE

Available at: stongdal.se/makinguse.html



Prototype examples THE FACEBOOK GROUP



EVERY GROUP IS DEDICATED TO A 
CERTAIN AREA, SUCH AS SPORTS, 
MUSIC, ACTIVISM ETC.  

CALL FOR ACTION - AUDIENCE 
ENGAGEMENT 

BRINGING AWARENESS TO THE 
ORGANIZATION BY SHOWCASING 
THE CONTENT PRODUCED PRIOR



ENGAGING WITH THE 
COMMUNITY CREATED

TAKE FURTHER MEASURES 
TO POSSIBLY CREATE AND 
RECEIVE SOME USER 
GENERATED CONTENT



THANK YOU!

Stongdal Media


